MBA 551 Awiknon Mapketiwvyk (4 ECTS)

To pabnpa e€etalel Tov pOAO TOU LAPKETLVYK OTOUG CUYXPOVOUG OPYQVLOKOUG KOl SLEPEUVA
TN OX£0N TOU HE TIG AAAEC ETUXELPNUATIKEG AstToupyiec. Mapouaoidlel tn Stadikacia
oXe6LA0UOU LAPKETLVYK KOl UTTOYPOUKIZEL TN onuacia Tng avaAuaong Kol KATtavonong Tou
TePBAANOVTOC TOU HAPKETIVYK Lol TN ANPN AMOTEAECUOTIKWY OMOPACEWY UAPKETLVYK.
‘Eudaon Sivetal otov KaBoplopd Tou PelyHATOC LAPKETIVYK TOU OpYaVICUOU Kal, ELSLKOTEPQ,
TWV OTPATNYLKWV TIPoidVTog, TILoAdynong, poBoAng kal Stavoung. E€etdlel, emiong, Tig
TPEXOUOEG TIPOKANCELG TTIOU QVTLUETWTTI{OUV oL SleUBUVTEC LAPKETIVYK KOL TIAPOUCLALEL
npoodateg e€eAielg otn Bewpla KoL TNV TPAKTLKA TOU LAPKETLVYK.

MBA 551 Marketing Management (4 ECTS)

This course provides an overall view of marketing’s role in contemporary organizations and
explores its relationship to other business functions. It presents the marketing planning
process and shows that effective decision making builds on a thorough analysis and
understanding of the marketing environment. It emphasizes how to determine the
organization’s marketing mix, including product, pricing, promotion, and distribution
strategies. It discusses the main challenges currently faced by marketing managers and
presents recent developments in marketing theory and practice.



